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kompania `“samsungi~ da saqarTvelo

nino lomaia 
stu-s doqtoranti

reziume

statiaSi ganxilulia kompaniis „sam-

sungi“ -is saqarTveloSi saqmianobis wlebi 

da aRniSnulia, rom igi jer kidev sabWo-

Ta droidan axsovs qarTvel momxarebels. 

avtori etapobrivad ganixilavs kompaniis 

moRvaweobis sxvadasxva monakveTs, gansa-

kuTrebul adgils uTmobs kompaniis saqa-

rTveloSi saqmianobis dRevandel proble-

mebs da „samsungis“ saTao kompaniisaTvis 

damatebiT saqmian SesaZleblobebs, rom-

lebic warmoiqmneba qarTuli specialize-

buli firmis SeqmnasTan erTad. daskvnis 

saxiT avtori aRniSnavs, rom bolo wlebSi, 

qarTuli bazris perspeqtiulobis gaTval-

iswinebiT, „samsungma“ didi Zalsxmeva Cado 

qarTuli warmomadgenlobis organizebaSi, 

romelic momxmareblebs gaacnobs kompani-

is interesebs.   

sakvanZo sityvebi: distribucia, saqmi-

ani SesaZleblobebi, saTao ofisi, warmo-

madgenloba.

kompania „samsungi“ saTao kompaniis 

daxasiaTeba.  istoriulad „samsungi“ iyo 

mcire raodenobis kompaniebidan erTerTi, 

romelmac sabWoTa kavSirSi daiwyo muSao-

ba jer kidev 70–ian wlebSi. igi xangr-

Zlivi periodis manZilze rCeboda erTerT 

wamyvan mwarmoebel firmad informaciuli 

sistemebis da saofise mowyobilobebis  ba-

zarze.  im dros firma „SAMSUNG“-s ZiriT-

adi klientebi iyvnen rogorc  saxelmwifo 

dawesebulelebi, aseve msxvili sawarmoe-

bi. sabWoTa kavSirSi produqciis Semota-

nis praqtikuli eqskluziuri uflebebis 

flobiT  kompania „samsungi“ Tavazobda 

saofise mowyobilobebis srul speqtrs:  

kompiuterebs, sabanko sistemebs, kompleq-

sur sainJinro gadawyvetilebebs, saofise 

teqnikas da a.S.  im drois misi saqmianobis 

gansakTrebuloba  mdgomareobda xelmow-

erili kontraqtebis saerTo Tanxebis did 

moculobaSi, romlebic zog SemTxvevaSi as 

milion dolars  da mets aRwevda. garda 

amisa, kompania „samsungi“ iaponur da evro-

pul kompaniebTan erTad submimwodebelis 

saxiTac monawileobda kavSirTan gaforme-

bul msxvil kontraqtebSi. 

kompaniis lideruli poziciebis da-

kargvis ZiriTadi mizezi  mdgomareobs 

SemdegSi: perestriokis dawyebis period-

Si sabWoTa kavSiris mTvrobam  holdingi 

„samsungi“-Tvis ver SeZlo msxvili daval-

ianebis dafarva ukve SeZenili mowyobi-

lobebisaTvis. amasTan dakavSirebiT kom-

paniis xelmZrvanelobam gadawyvita, aRar 

gaegrZelebina sabWoTa kavSirSi biznesis 

ganviTarebis intensifikacia im momentam-

de, sanam moxdeboda davalianebis sru-

li gadaxda. magram 1997 wels arsebuli 

situaciis analizis safuZvelze kompaniam 

Secvala gadawyvetileba, gaiazra ra  ru-

seTTan warmoebuli biznesis kargi strate-

guli perspeqtivebi. amgvarad, xangrZlivi 

wyvetis Semdeg, kompaniam  daiwyo biznesis 

aqtiuri ganviTareba mTel post-sabWoTa 

sivrceze da, maT Soris, saqarTveloSic. 

11 wlis ganmavlobaSi  saqarTvelos ba-

zarze situacia mniSvnelovnad Seicvala. 

mdgradi poziciebi daikava saofise mowyo-

bilobebis adre ucnobi markebis produq-

ciam, romelTa gandevna  kompania „sam-

sungi“-ma ver SeZlo. 

garda amisa, didma socialurma cvl-

ilebebma, romelic moxda qveyanaSi, ga-

moiwvia kompaniis produqciis Semotanis 

Semcireba.  qarTul bazarze kompania „sam-

sungi“-is aqtivobis Semcirebaze yvelaze 

metad Semdegma movlenebma moaxdina zega-

vlena:

1.	 saqarTvelos mier damoukideblo-

bis mopoveba da sabWoTa kavSiris 

Semadgenlobidan gamosvla, rasac 

moyva  qveynis sagareo da savaWro 
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politikaSi cvlileba da orient-

aciis cvlileba dasavleT evropis 

qveynebisken;

2.	 saxelmwifo sawarmoebis, orga-

nizaciebis da dawesebulelebis  

dafinansebis Semcireba da ara-

stabiluroba; es institutebi da-

moukidebelni gaxdnen teqnikisa da 

teqnologiebis Sesyidvis Sesax-

eb gadawyvetilebebis miRebaSi da 

momwodeblebis amorCevaSi;  gad-

awyvetilebebis umetesoba miiReboda  

sakonkurso safuZvelze Ria tender-

ebis Sedegebis gaTvaliswinebiT; 

3.	 mravali kerZo kompaniisa da bankis 

Seqmna, romlebic axorcielebdnen 

saofise mowyobilobebis mniSvnelo-

van moculobis Sesyidvas;

4.	 dawyebuli 1991 wlidan, praqtiku-

lad yvela saofies mowyobilobebis  

mwarmoebeli kompania, iseTebi ro-

goricaa „Canon”, “Hewlett Packard” , 

Rank Xerox”, “Compaq”, “Panasonic”, sa-
kuTari warmomadgenloba gaxsnes 

TbilisSi da daiwyes qarTul ba-

zarze fulis aqtiurad investireba, 

sakuTari sadilero da sadistrubu-

cio qselis Seqmna.  Sedegad, gaiz-

arda sareklamo aqtivoba da moima-

ta konkurenciam;

5.	 gamkacrda qarTuli kanonebi, rom-

lebic axdenen erovnul bazarze 

importuli sqonlis gayidvebis 

reglametacias  da icaven momxmare-

belTa uflebebs (sabaJo gadasaxa-

debis mateba, mxolod fiskalu-

ri sakaso aparatebis gamoyenebis 

ufleba, Semotanili produqciis 

sruli serTificireba, savaldebu-

lo qarTulenovani instruqciebis 

arseboba, savaldebulo garantiebi 

da a. S.);

6.	 kompania „samsungi“ gaiyo rig damou-

kidebel struqturebad romelTagan 

saqarTveloSi aris sam, romelTagan 

TiToeuli specializirebulia ba-

zris  mxolod garkveul seqtorze;

7.	 servisuli da sagarantio periodis 

Semdgomi momsaxureba xdeba mniS-

vnelovani faqtori, romelic gavle-

nas axdens momxmareblis arCevanze;

8.	 daiwyo saqarTvelos regionuli ba-

zrebis aqtiuri gadanawileba.

zemoT CamoTvlili procesebis er-

Tobliobam kompania „samsungi“-s  Semdeg 

negatiuri Sedegebi moutana:

1.	 arsebiTad Semcirda qarTuli ba-

zris wili, romelsac ikavebda kom-

pania „samsungi“;

2.	 mravali distributori, romlebic 

ramodenime wlis win kompania „sam-

sungi“-Tan   muSaobdnen,  gadavida 

sxva mwarmoeblebTan;

3.	 kompaniis gayidvebis umetesoba ga-

davida viwrod specializirebuli 

produqciis xazze; 

4.	 konkurentebis mier reklamaze dax-

arjuli Tanxebis mniSvnelovani 

moculoba aiZulebs mas, gazardos 

analogiuri danaxarjebi.

garda CamoTvlili globaluri mizeze-

bisa, situaciis formirebaze gavlena iqonia:
1.	 sareklamo mxardaWeris praqtiku-

lad srulma ararsebobam; 

2.	 arakonkurentunarianma fasebma (zog 

SemTxvevaSi fasi ufro maRalia,   

vidre  analogiur evropul produq-

ciaze);

3.	 mowyobilobebis arasakmarisi sa-

sawyobo maragebi, miuxedavad Sesy-

idvebis drouli prognozirebisa;

4.	 susti servisuli mxardaWera – rig 

produqciaze servisuli dokumant-

aciis da servisis inJinrebisaTvis  

Semswavleli  kursebis   ararseboba;

5.	 saqarTvelos bazris maxasiaTe-

blebisa da moTxovnebis Sesabamisad 

kompaniis warmomadgenlobis organi-

zaciul struqturaSi cvlilebebis 

Setanis SesaZleblobis ararseboba.

Camoyalibebuli situaciis  Sedegad, 

kompania „samsungi“-i saqarTveloSi umetes 

wilad cnobilia, rogorc SedarebiT iaf-

fasiani da mosaxmarad martivi cifruli 

aparaturisa da teqnikis mwarmoebeli. Tav-

is mxriv, swored es aris imis mizezi, rom 
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qarTul bazarze   yvelaze cnobili sadis-

tribucio kompaniebi  ar TanamSromloben 

masTan, rogorc saofise mowyobilobebis 

mwarmoebelTanac.

daskvnis saxiT SegviZlia aRvniSnoT, 

rom bolo wlebSi, qarTuli bazris per-

speqtiulobis gaTvaliswinebiT, „samsungma“ 

didi Zalsxmeva Cado qarTuli warmomad-

genlobis organizebaSi, romelic momxmare-

blebs gaacnobs kompaniis interesebs.   

„samsungis“ saTao kompaniisaTvis 

damatebiTi saqmiani SesaZleblobebi, rom-

lebic warmoiqmneba qarTuli specialize-

buli firmis SeqmnasTan erTad, SeiZleba 

CamovayaliboT Semdegi saxiT:  

1.	 qarTuli firma-partnioris arse-

boba – es aris erTaderTi Sesa-

Zlebloba, distributorebis gareSe 

gaiyidos ganbaJebuli teqnika;

2.	 sakuTari regionuli dileruli 

qselis Seqmnis SesaZlebloba;

3.	 momxmareblebisaTvis servisuli dax-

marebis  ganviTarebis SesaZlebloba; 

4.	 gayidvebze  da fasebze praqtikulad 

sruli kontrolis ganxorcieleba;

5.	 firmis Senaxvaze danaxarjebis 

mniS-vnelovani Semcireba, adre fun-

qcionirebad  warmomadgenlobasTan  

SedarebiT.
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Summary

The article discusses the years of SAMSUNG’s activities in Georgia and notes that he still remembers Georgian 
consumers from Soviet times. The author gradually discusses various sections of the company’s work, dedicates a 
special place to the current problems of the company in Georgia and additional business opportunities for the “Sam-
sung” head company, which will arise with the creation of a Georgian specialized firm. In conclusion, the author 
points out that in the last years, “Samsung” has made a great contribution to organizing the Georgian representation, 
which will introduce the interests of the company.

Keywords: Distribution, business opportunities, head office, representation.
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